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Summary. Effective communication leads to improved relationships between health care professionals and 
greater satisfaction with their work. The speci  city of work in the health care system requires the formation of 
teams to ensure complete and complex health care services to patients. The ability to communicate with patients 
and their relatives, and good relationships between the team members are essential for providing quality health 
care to patients. The aim of the study was to prove that the secret of good psychological climate is the successful 
communication. The results showed that working in a calm atmosphere provides quality health care. The high 
rate of patient satisfaction is tied to the ability to manage con  icts, successful communication and quality care. 
Purpose: To prove the important role of communication in the management of con  ict situations at workplace. 
Results: The analysis of results showed that con  ict situations at workplace are surmountable. Successful 
communication leads to a better psychological climate that is the basis for providing quality health care.
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